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Echo Research

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026

Fully independent global specialist in 

communications, brand and reputation research for 

30 + years supporting 700+ organizations globally

Expert Witness on reputation, our expertise spans six 

pillars:

1. Media Monitoring & Analysis

2. Stakeholder Research

3. Reputation Valuation

4. Britain’s Most Admired Companies

5. Sustainability Insights

6. Integrated Reputation Audits and Frameworks
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• Brand/reputation studies

• Evaluation framework consultancy

• Stakeholder mapping

• Stakeholder engagement studies

• Communications effectiveness

• Media/social media listening

• Campaign/event evaluation

• Crisis reporting

• Thought leadership research

Audiences: General public, clients/customers, businesses, 
policymakers, regulators, NGOs, journalists, investors/financial 
analysts, employees, prospective employees

Methodologies: Desk research, workshops, depth interviews, 
focus groups, quantitative surveys, media/social media 
analysis

Sector experience: Financial & professional services
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Reputation is a team sport

Operations shapes it 

Leadership signals it 

Employees amplify it 

Stakeholders validate it

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026

It cannot sit in a silo:
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Reputation influences boardroom issues

Reputation influences:

Customer / client 

behavior, 

selection and 

pricing power

Regulatory 

confidence and 

licence to operate

Talent attraction

and retention

Resilience during 

scrutiny and crisis

Long-term 

growth and 

competitive 

differentiation

Yet most organizations do not quantify it …

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026
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The blind spot is not lack of relevance – it is lack of 

integration
Reputation influences the board agenda, but is rarely managed through a shared value framework

Revenue 

growth

Margin / 

pricing
Risk & 

regulation
Talent

Investor 

confidence

Customer 

loyalty

So what stops reputation moving up the agenda?

DATA

Dashboards measure activity, not 

enterprise consequences.

OWNERSHIP

Comms, IR, risk, HR and finance use 

different success measures.

DECISION LINK

Evidence arrives after the event rather 

than shaping choices.

The breakthrough comes when finance, risk, IR and communications work from the same evidence about value.
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What leading organizations do differently

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026

Track trust and 

behavior drivers, 

not just visibility

Use stakeholder 

insight to shape 

investment 

priorities

Integrate 

reputation metrics 

into enterprise 

strategy

Build cross-

functional 

ownership

Link reputation to 

executive 

accountability

The best organizations do not measure more. They measure what matters
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1

COMMUNICATIONS

What the organisation says, 
does and signals.

2

REPUTATION

The levels of trust 
stakeholders form over 

time.

3

STAKEHOLDER
BEHAVIOUR

How stakeholders act and 
engage.

4

BUSINESS
OUTCOMES

The operating advantages 
that follow from supportive 

behaviour.

5

FINANCIAL
VALUE

The measurable 
contribution to enterprise 

value and resilience.

The Reputation Value Chain

Communications does not create value directly. It shapes stakeholder understanding, 

expectations and behavior, which drive commercial outcomes and enterprise value.
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Protect value Grow value Demonstrate value

Earlier detection of emerging issues

Avoiding loss, misinformation, trust 

erosion 

» Licence to operate, customer 

confidence

Contribution to strategy

Campaign effectiveness

Competitive progress

» Board reporting, ROI, Budget 

justification, strategic planning

Awareness and preference

Employee attraction

Stakeholder advocacy

» Lead generation, revenue 

growth, talent acquisition

Communication leaders need clear evidence to protect, grow and 

demonstrate reputation value 
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Reputation Dividend® – The how

Statistical analysis to identify, understand and unlock your 

reputation DNA

Reputation Dividend is a registered trademark of Echo Group Limited

SOURCE - CONSENSUS FINANCIAL DATA

CONDUCT - CORPORATE REPUTATION STUDY

PERFORM - REGRESSION ANALYSIS

CREATE - ‘REPUTATON MODEL’

IDENTIFY - FACTORS INFLUENCING INVESTORS & MARKET CAP

ESTABLISH - SINGLE HOLISTIC REPUTATION VARIABLE

ARCHITECTURE - NINE CORE COMPONENTS OF REPUTATION
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Methodology: How It’s Done

Reputation Dividend is a registered trademark of Echo Group Limited

Grounded in the Reputation Dividend® valuation model, we apply robust statistical 

analysis to isolate and quantify the impact of corporate reputation on market 

capitalization.

Leveraging consensus financial data and long-standing executive perception 

surveys – Britain’s Most Admired Companies (BMAC) and Fortune’s Most Admired 

Companies (FMAC) – the model uses stepwise regression techniques to determine the 

proportion of shareholder value attributable to nine core dimensions of reputation.

By combining financial metrics such as EBITDA, EPS, and dividend yield with C-suite 

stakeholder assessments, the methodology distinguishes between tangible 

performance indicators and intangible reputational capital.   The model benefits 

from expanded capabilities in stakeholder insight, media intelligence, and strategic 

advisory, ensuring a comprehensive and actionable approach.

The result is a replicable, evidence-based framework that enables organizations and 

investors to identify where reputation is driving value, where it is under-leveraged, and 

how it can be strategically optimized to enhance returns.

Combining: To quantify:

Financial 

Modelling

Contribution of 

reputation to 

value

Stakeholder 

reputation 

insight

Drivers 

strengthening 

or weakening 

trust

Competitive 

Benchmarking

Relative 

competitive 

positioning

Advanced 

statistical 

analysis

Identification 

of reputational 

risk and 

leverage 

prioritiesReference

For further methodological detail, see:

WORLD ECONOMICS • Vol. 13 • No. 3 • July–September 2012. 61.

The Impact of Reputation on Market Value

https://www.researchgate.net/profile/Faris-Alshubiri/post/Would-it-be-valuable-to-measure-firm-reputation-in-a-micro-sized-firm-Any-indicators-suggested/attachment/59d62b9979197b8077989f77/AS:343612484276228@1458935008661/download/5000.pdf.
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Reputation Dividend® – The why

Understand not just your reputation, but the 

architecture of your reputation

Reputation Dividend is a registered trademark of Echo Group Limited

Reputation Contribution
The proportion of a company’s market 
capitalisation attributable to reputation

Reputation Risk Profile
How the nine component drivers create or 
erode reputation

Reputation Leverage
Identify potential economic returns from 
strengthening reputation areas
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Boards need intelligence that changes 

decisions – not just dashboards

A measurable, evidence-based understanding 

of how reputation contributes to:

✓ Enterprise value

✓ Growth, and

✓ Resilience

© Echo  |  14 

Reputation translated into 

commercial intelligence
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The overall value of reputation in 2026

Corporate reputations are to be counted among business’s 

most valuable economic assets

generate 

reputation 

value; 

destroy it

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026

$14.9 trillion
of shareholder value

+8%
over the previous 12 months

24%
of gross market cap

£841 billion
of shareholder value

+17.6%
over the previous 12 months

28%
of gross market cap

Worth Representing Value of reputation

92%

8% 

generate 

reputation 

value; 

destroy it

96%

4% 

Contribution
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Top companies by value
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Drivers of Reputation Value 2026:  Financial Soundness is foundational for all 

Sectors 

$ 14.9

trillion
of shareholder value

US Reputation Valuation Summary 2026 NB. Numbers relate to S&P 500 companies. Data as of January 2026.

Long-term value potential

$ 2163 billion

Financial soundness

$ 2160 billion
People management

$ 1700 billion

Quality of management

$ 1988 billion

Use of corporate assets

$1896 billion

Innovation

$ 1895 billion

Quality of products & services

$ 1679 billion

Global competitiveness

$ 687 billion

Social responsibility

$ 801 billion

To this, financial-services leaders 

effectively combine that 

foundation with credible 

management, strong talent 

and competitive capability.
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Case Study: Reputation value analysis highlights areas for value 

protection and issues to address

Presented to the Board, 

this led directly to defining 

and prioritizing the 

Strategic Pillars for Growth

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026
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Quality of goods

Use of 

corporate 

assets

Social responsibility

Global 

competitiveness

Innovation

Financial 

soundness

Long 

term 

value

People 

management

Quality of 

management

Underpin strategic 

intent and vision 

of the new 

management

Target for implied 

communication 

resulting from direct 

improvements 

elsewhere
Opportunity – an easy win 

given the gap between 

perception and reality

Priority target for 

remedial action; key 

driver of long-term 

potential – 

especially in pharma
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Reputation in Financial Services 
Financial services is a reputation-intensive sector on both sides of the Atlantic

$1.16tn
US Financial sector 

reputation value

27.1%
US share of market cap

The useful comparison is not currency value but intensity: 

in both markets, reputation in FS accounts for roughly a third of sector value.

£23.1bn
UK Financial sector 

reputation value

31.8%
UK share of market cap

2026 Financial sector data
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41.3%

41.0%

38.5%

36.3%

36.2%

45.2%

44.3%

43.5%

43.0%

41.5%

Reputation Contribution 2026: Financial Leaders

1

2

4

5

3

1

2

4

5

3

REPUTATION

CONTRIBUTION
TOP 5 COMPANIES

REPUTATION

CONTRIBUTION
TOP 5 COMPANIES

2026 Financial sector data
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Every company has a unique architecture of value:

• Different risks.

• Different strengths.

• Different value drivers.

• Different opportunities.

From market intelligence to company action
The Reputation DNA 

Echo transforms market intelligence into company-specific action. Trusted by 

700+ organizations worldwide.  What is your reputation worth - and where 

are your $$$$$$$ of value hiding?

Stakeholder 

Intelligence 

Media 

Intelligence

Executive 

Advisory

Board 

Reporting

Reputation Risk 

Monitoring 
Reputation 

Valuation

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026

Quantify1

Diagnose2

Benchmark3

Integrate4

Act5
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“This gives leaders the clarity 

and evidence required to embed 

reputation at the heart of 

integrated strategic planning 

and value creation.”

Charles Tilley OBE

Chair, Integrated Reporting and Connectivity Council

Former Chief Executive, CIMA

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026



© Echo  |  23 

Reputation is not priceless because it 

cannot be measured.

It is priceless because organizations 

can’t succeed without it.

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026
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Download Our Latest Reports

Download 

the report 

here

Download 

the report 

here

2026 Reputation Value Report: $14.9 Trillion at Stake - July 15, 2026

Download 

the report 

here

https://www.echoresearch.com/download-request-us-reputation-dividend-2026/
https://www.echoresearch.com/download-request-us-reputation-dividend-2026/
https://www.echoresearch.com/download-request-us-reputation-dividend-2026/
https://www.echoresearch.com/download-the-sustainability-leaders-panel-report-june-2026/
https://www.echoresearch.com/download-the-sustainability-leaders-panel-report-june-2026/
https://www.echoresearch.com/download-the-sustainability-leaders-panel-report-june-2026/
https://www.echoresearch.com/download-request-uk-reputation-dividend-2026/
https://www.echoresearch.com/download-request-uk-reputation-dividend-2026/
https://www.echoresearch.com/download-request-uk-reputation-dividend-2026/
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RESEARCH  INSIGHT  ADVISORYLONDON | NEW YORK | ABU DHABI

Sandra Macleod | CEO

sandra.macleod@echoresearch.com

Thank you

https://www.youtube.com/@echo_research
https://x.com/EchoResearch
https://www.linkedin.com/company/echo-research/
https://www.echoresearch.com/
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